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How To Implement A Social Media 
Marketing        Strategy

Social media marketing can be divided into five categories:


• Strategy
• Planning
• Publishing
• Listening and engagement
• Analytics and reporting
• Advertising

In essence, you must first come up with your strategy including your goals plan and 
publish your posts, listen to feedback and view your engagement, and check the analytics 
to see whether the data backs up your goals.


Basically, your social media marketing strategy is a plan. You need to start at the beginning 
with planning, obviously, and as with most things, the better foundation that you build for 
yourself in the beginning, the better the understanding you have of the things that you want 
to achieve and who your brand is going to be: the better your strategy would be and, 
therefore, the better your chance of success is.


While it can seem tedious, it is worth taking the time to put in the effort to create a 
comprehensive strategy to have a successful business eventually.
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- Increase brand awareness
- Grow revenue
- Get new traffic to your website/or other platforms
- Increase the clickthrough rate
- Increase mentions
- Build a community with your audience

But how will you achieve such things? Although they are overall goals, they are not specific, 
nor do they provide any real incentive. They may give you an indication, but they do not 
give any real inspiration for what you explicitly are aiming for. Instead, your goals should 
have specific numbers and timelines. Below are some ideas for sub-goals you can create, 
they are listed without timelines, but you should endeavor to create them.


Possible sub-goals include:


- Increasing your overall follower count
- Increasing reach

o Reaching x people per month
- Increasing comments
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- Increasing mentions
- Increasing overall likes
- Improving your follower to like ratio
- Driving traffic to your website

o How many people click the links to your website?
o Where do these people come from?
o How long do they stay on your website?

- Growing revenue
o Revenue from social media
o Revenue from ads
o Revenue from people buying your products or service

- Growing leads
- People using your hashtags or contests

Goals will obviously differ for everyone and each business will have different goals. Try to 
make them as specific and time-sensitive as possible, this will ensure that you are on track 
to meet them.


Research


The research phase of your business strategy will be incredibly important. It will be the 
foundation of your business, in conjunction with your marketing, which is why you need to 
spend adequate time getting to the bottom of your goals and how are you going to achieve 
them.


First, you need to research your industry. While it is likely that you have already done this—
you can never be too prepared. It would be valuable to check marketing trends within your 
industry. This includes things like popular kinds of campaigns, hashtags, and locations to 
post
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- If the brand was a person, what is their personality?
- What is not the personality?

o Make a list of adjectives of the things you do want and the
things you do not want to be associated with the brand

- What kind of relationship are you trying to build with your audience?
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o For example, a friend, authority figure, teacher, expert, etc.
- What kind of associations do you want people to have with your

business?
- Look at other examples of brands (perhaps ones that you like!), as

well as brands that are similar to yours and see how they interact with
the audience and what sort of person they are trying to be.

Your brand will be incorporated into many phases and areas of your business as a whole, 
not just the marketing strategy. For this reason, your brand is pivotal to your success.
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- Has your reach grown since last month?
- How was your reach been compared to last week?
- How many mentions do you get a month?
- How many uses of your unique hashtags occur?
- How many shares of your content?
- How does campaign content compare to other things you post?
- If you collaborate, how does that affect your interaction?
- If you share a post from another brand does that other post get

more interactions than your own content?
- What are your average likes?
- How many unique profile or page views?
- What is your click-through rate?
- What is your conversion rate?

o And how does it change over time?
- What time of day are your followers active?

These are just some examples of information that you can discover through analytics, and 
you should change and develop them over time. Additionally, you should also try to set 
different goals for different platforms.
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